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Originally slated for a May 25 release, Disney+ announced late last month that they would be moving their
series Obi-Wan Kenobi to a new premier date of May 27.
Star Wars was soon trending globally across social media sites and left many wondering if the move was a
direct result of Netflix’ announcement of Stranger Things 4 Part 1.
To sweeten the pot, Disney will release two episodes of the six-part limited event.
According to Disney, “the story begins ten years after the dramatic events of Star Wars: Revenge of the
Sith where Kenobi faced his greatest defeat: the downfall and corruption of his best friend and Jedi apprentice,
Anakin Skywalker, turned evil Sith Lord Darth Vader.”
In addition to battling Darth Vader, Obi-Wan will have to face off against The Grand Inquisitor,
Inquisitor Reva, and based off Reva’s comments in the trailer, what is sure to be a slew of the galaxy’s
toughest bounty hunters. This might even open the door for an appearance of a young Boba Fett and his
mentors Aurra Sing and Cad Bane.
So needless to say, Obi-Wan will have to keep one eye on Luke, the other on the Darkside,
and call on the Force for a whole lot of luck.
It is not really a question of choosing sides here, but rather priorities.
So, which is first? Obi-Wan Kenobi or Stranger Things 4 Part 1?
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Every wonder what it would be like
to taste the metaverse? Yeah, you read that
correctly and as it turns out, you are not
alone.
It was only a matter of time, what
with limited clothing in games such as
Animal Crossing, and the
hype-fueled market that is NFTs.
So, on May 2, Coca-Cola unleashed
their second limited flavor under their new
Creations umbrella: Byte.
You were able to taste space with
Coca-Cola Starlight, having released
earlier this year in late February.
The Zero Sugar cola, takes its
inspiration from gaming and “invites you
to explore what pixels might taste like with
the refreshingly new, yet deliciously familiar, Coke flavor experience.”
Along with the soda, which is only being released in 12oz cans, Coca-Cola
has unleashed an entire line of apparel in addition to an online game.
If you were hoping to find Byte at your nearby liquor store, you will need
to reevaluate your plan of consumption as Byte is only available online via cocacola.com.
The offering is for a limited time.
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Originally released in April via
Circle K’s fountain bar of drinks,
Mountain Dew has bottled its Purple
Thunder flavor in 18oz bottles.
The flavor claims to pack a
burst of blackberry and plum flavors
and contains artwork featuring said
stylized fruits ready to hit the open
road in style while on hot rods.
Mountain Dew has released
previous concoctions that donned a
purple hue, but this is the first time the
brand have used plum as a flavor.
Look for the bottles now at
your local Circle K.
Hands Free Entry continued.

The shoe would now be referred to as one that can be
worn from “dawn to dusk” as a ploy to play up the comfort
factor embedded within the shoe’s design.
Needless to say, the three original colorways of the
Go FlyEase sold out by early evening, with the two
predominately black pairs going the fastest. Four of the five
newer colorways were met with limited acclaim, and as a
result have stayed in stock in nearly a full-size run (Light
Army and Court Blue were not well received).

Visit Nike.com and search “go flyease” for additional product information.

